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EXPERIENCE

KEVIN SLIMP EDUCATIONAL 
EVENT APRIL 9 IN SLAYTON 
DRAWS ENTHUSIASTIC 
CROWD 

Kevin Slimp, also known as the 
“News Guru,” is based out of 
Knoxville, Tennessee, but there 
is more going on than his soft, 
mid-south drawl that keeps an 
audience captivated. It is his 
deep knowledge of the subject 
matter and his obvious love of 
the publishing industry that kept 
a class of 70 focused on his every word 
during a special workshop hosted by Page 
1 Printers on April 9. The classes were 
presented at The Vine restaurant’s meet-
ing room, in downtown Slayton, Minnesota, 
teaching newspaper people and other 
attendees how to get more out of the suite 
of Adobe products they all use. Page 1 had 
asked him to share a bit of his endless bag 
of tips and tricks with a few of their custom-
ers, and based on conversations with the 
attendees during and after the event, every-
one was glad they came.

Slimp provided hands-on examples of how 
to wring more productivity and quality from 
works created with InDesign, Photoshop 
and Bridge software. From 10:00 to 3:30, 
with a brief break for a truly impressive 
lunch catered by The Vine, he helped his 
class focus on mastering the intricacies of 
InDesign and Photohop, as well as how to 
streamline their workflow by using Bridge 
software effectively. He wound up the day 
with a customized look at some advanced 
photo-editing techniques, using Page 1 
Printer’s own color settings so Page 1 
customers can get exactly the right colors in 
their final product.

Everyone went home with 
a flash drive crammed with 
the training material from 
Slimp’s workshop as well 
as Page 1’s color profiles 
for future use, study and 
reference. The day capped 
off with snacks and drinks 

at Page 1, and tours of the facility, includ-
ing the new 7,500 square foot building ex-
pansion and new, 16-page sheetfed press.

Workshop attendee Linda Haefner, graphic 
artist at Ellenbecker Communications of 
Round Lake, Minnesota, said, “The tour 
afterward at Page 1 was fantastic. It was 
very informative and I personally was 
excited to see their direct-to-plate capabili-
ties—this is a very up-to-date operation!”

Christine Clancy, editor of The Prairie 
Catholic, had this to say about the day’s 
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KEVIN SLIMP, “the News Guru,” 
taught a Photoshop, InDesign 
and Bridge workshop hosted 
by Page 1 Printers, April 9 in 
Slayton, Minnesota

Over 70 people attended the workshop



MAKING A DIFFERENCE

activities: “This is the second workshop by Kevin that 
I have attended and I am so impressed with the wide 
variety of information he offers in a limited window of 
time. His method of instructing captivates me and I 
find myself walking away anxious to get back to my 
computer to try what I learned.”

Haefner added that she was putting her new knowl-
edge to work in the PR and marketing firm she works 
for in the days immediately following the training 
event.  “Kevin took the time to answer some color 
questions I had when we were taking a break. Some 
of his tips and links to resources, like sites for free 
downloads of scripts for InDesign, will save us a lot of 
time. He also touched on some color-correcting tech-
niques in Photoshop that I have already implemented 
and am using now as a part of our regular process.”

“We’ve hosted educational workshops like this 
before,” commented Craig Ryan, general manager 
of Page 1. “As far as we’re concerned, it’s an invest-
ment that keeps paying off long after the event is over. 
Our customers are helped to create better work that 
transitions more smoothly from digital files to ink on 
paper—and that means that the final product is just 
that much better. We’re always looking for new ways 
to accomplish that goal.” ●  
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OWNING THE JOB
THE LAST PERSON TO TOUCH YOUR PRINT ORDER BEFORE 
YOU UNPACK IT IS PROBABLY THE DELIVERY DRIVER, AND FOR 
MANY OF YOU THAT PERSON IS OUR OWN JOHN STENEN. 
FOR FIVE YEARS HE HAS BEEN THE LAST LINK IN THE CHAIN 
THAT EPITOMIZES OUR MOTTO, “BECAUSE IT HAS TO BE DONE 
RIGHT, AND RIGHT ON TIME.”

Our dedicated fleet of delivery trucks makes multiple weekly 
trips to Fargo-Moorhead, Omaha and Lincoln, Des Moines, 
Minneapolis and Eau Claire. In fact, we’ll make deliveries 
pretty much anywhere within a 300 mile radius of our home 
base in southwest Minnesota. Of course, when it makes 
sense, we also use some outside delivery services, but our 
first choice is usually our own fleet. As printers, we under-
stand what a deadline is—and that understanding is shared 
by our delivery drivers.
“We have a philosophy about our jobs here at Page 1 Print-
ers,” says Stenen. “It sums up as ‘we own it.’ That means, 
whatever part of the job we’re doing, we own it. Now, I don’t 
run the presses and print anything, but I trust those who do 
to own their part of the job, and they trust me to own my part 
of the job—getting the books, magazines or whatever else 
we’ve printed to the customer on time.”
“And there’s a lot more to the job than driving,” says Craig 
Ryan, general manager at Page 1. “John will get in at 1 a.m. 
to make sure his 2 a.m. load to Des Moines, for example, is 
stacked just right. Sometimes he has to get pretty creative 
to get it all on there. I’ve watched him do it before, and it’s 

▲ During an Open House 
tour, Craig Ryan, general 
manager at Page 1 (far left) 
explains the cutting system, 
which lifts the paper, jogs 
and cuts it, then stacks it on 
a pallet for the next step.
► Ryan points out the 
automated register and 
color controls on Page 1’s 
web press.
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PAGE 1 EXPERIENCE!
LOOK WHO HAD A 

Founded in 1959, today fam-
ily owned and operated KK 
Stevens Publishing Company 
of Astoria prints for just about 
every independent newspaper 
in western Illinois. They print 
monthly and quarterly news-
letters and reports for their 
customers, and specialize in 
perfect bound and saddlestitch 
softback books. 
KK Stevens’ relationship with 
Page 1 Printers allows KK 
Stevens to offer its customers 
on-time, high-quality sheetfed 
printing services, as well. 
Co-owner Tim Stevens said, 
“The main appeal of working 
with Page 1 is their fantastic 
service and quick turnaround. 
The way they treat their cus-
tomers is outstanding.”
The relationship may seem 
strange at first glance. Page 
1 is a printing company; KK 
Stevens is a printing company. 
In many aspects the two busi-
nesses could be competitors, 
offering customers the same 
services. For instance, both 
offer cold web offset printing. 
“We don’t do sheetfed printing, 
though,” Stevens said. “Page 
1 is our primary source for our 
customers’ sheetfed printing 

TIM STEVENS, CO-OWNER,  
KK STEVENS PUBLISHING 
COMPANY, ASTORIA, ILLINOIS

amazing how he can stack boxes and pal-
lets so as to get everything on one load. 
That’s a significant skill, all by itself.”
Of course, the driving can be a real chal-
lenge, too.
Ryan added that Stenen is almost never 
stymied by bad weather. “He’s a very 
skilled driver—I’ve seen him take out 
loads in some pretty scary-looking Min-
nesota snowstorms. About the only thing 
that will stop him is if they actually close 
the road.”
Stenen remembers a particularly severe 
snowstorm a few years ago.
“I was headed to Fargo, and I didn’t see 
a snowplow until I got to Wheaton—that’s 
about 150 miles out of a 230 mile trip. And 
I was pushing snow all the way—in fact, 
so much snow got packed up under the 
engine compartment that it burnt out my 
alternator about 16 miles past Wheaton. I 
had to get that replaced the next morning, 
and then I was back on my way to Fargo.”
Another thing Ryan appreciates about 
Stenen is his understanding of customer 
service and the importance of good com-
munication. “John is great about staying in 
touch with customers. If he’s running late 
due to a headwind or something, he pulls 
the truck over, picks up his cell and calls 
them. If necessary, he gives them regular 
progress updates.”
This attention to customer satisfaction 
does not go unnoticed by customers. 
Jason Swanson, director of operations 
for Business Publications of Des Moines 
says, “John is just a delightful guy. Even 
after driving all night and making multiple 
stops he hits our door with a smile on his 
face and usually some words of wisdom.”
All of that makes John Stenen a Page 1 
“difference-maker.” ●
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projects. While some cus-
tomer projects could be done 
with either type of printing, a 
number of them actually use a 
combination of both. Working 
with Page 1 lets us offer our 
customers more.” 
During surges in work, hav-
ing a solid relationship with 
another trustworthy printing 
house keeps the workflow on 
schedule. 
But Stevens wouldn’t take his 
customers’ work to just any 
printing company. And that’s 
a sign of his regard for Page 
1 and its general manager, 
Craig Ryan, whom he consid-
ers a good friend. 
“Page 1 is in the same busi-
ness we are. They meet 
deadlines and have quick 
turnaround like we do. Most 
importantly, they have a simi-
lar philosophy to ours regard-
ing customer service, that 
exact same mentality focused 
on meeting their customers’ 
needs. That’s why we work 
with them.” 
Page 1 works about 20 KK 
Stevens projects or so a 
month. “A lot of those are book 
covers,” Stevens said. “Page 1 
does great work for us.” ● 
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We know that a print job has to be 
“just right” as well as delivered on 
deadline, or it’s nothing more than 
a random stack of paper. That’s why 
everyone who touches your job in 
any way is downright obsessive in 
the quest for perfection. 

Give us a call. Experience the 
difference for yourself.

BECAUSE IT HAS TO 
BE DONE RIGHT AND 
RIGHT ON TIME

888.836.6540
www.page1printers.com

Experience the 
Page 1 Difference

Follow us on LinkedIn www.page1printers.com


